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Dear Reader,

Forever Yours - the title of Zwilling Beauty Group's first In this report, we clearly set out the targets and initiatives ZWILLING BEAUTY GROUP 3

Sustainability Report reflects our company’s purpose of we have defined for each of these four action fields. We

manufacturing long-asting, high-quality products that accen- show how we align our business strategy with sustainable SUSTAINABLE CORPORATE GOVERNANCE 4

tuate the personality and beauty of the user. Yet it is also an principles and enshrine environmental and social aspects

expression of our responsibility to preserve the planet for into our core business. We use key performance indicators

current and future generations. to demonstrate the progress we have already made, where RESPONSIBILITY FOR EMPLOYEES AND SOCIETY 8
R o we stand today and the challenges we want to overcome

Scienific findings highlight the urgent need fo profect our in the future. In doing so, we are aware that sustainability SUSTAINABLE PRODUCTS AND PACKAGING 11

climate and resources and work to create a fairer world. s  confinuous process.

We are committed to consistently reducing the greenhouse ENERGY EFFICIENCY AND RESOURCE

gas emissions generated by our business operations and We are determined fo step up our efforts over the coming CONSERVATION 14

using resources in a sustainable manner. We want to be years to achieve our ultimate goal: to create a livable world

a responsible employer and a good neighbor to the com- for all. RESPONSIBLE SUPPLY CHAIN 17

munities in which we operate. With this in mind, our sustain-

ability strategy is based on four action fields:
Sustainable products and packaging \)MJ \X GRI Content Index 20
Fair and affroctive working condifions THOMAS E. WENZEL JURGEN BOSSE Publishing information 23

Eco-friendly business practices
Responsible supply chain

Zwilling Beauty Group Executive Management
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/WILLING BEAUTY GROUP

Zwilling Beauty Group specializes in the development, manufacturing and global distribu-
tion of high-quality beauty tools for the hands, feet and face, such as tweezers, nail scissors
and clippers, and eyelash curlers. The Group offers a strong international brand portfolio

centered around its core ZWILLING, TWEEZERMAN and TRUYU brands and also supports

distribution customers around the world with their own-brand strategies.

Since 2017, Zwilling Beauty Group has acted as an independent company headquartered
in Dusseldorf. The company has a global presence, with five additional locations in Solingen,
the United Kingdom and the USA as well as production sites in India and China. Apart from
the USA and Germany, its most important sales markets are the United Kingdom and China.
Since 2020, the business unit has becoming increasingly active in Australia, Canada, Mexico

and the Netherland:s.

Zwilling Beauty Group is led by a two-person management team which is supported by an
Advisory Board consisting of the Management Board of Wilh. Werhahn KG as well as exter-
nal managers from the consumer goods and beauty sector. The Advisory Board meets three
times a year to play a consultative role on strategic issues and is responsible for adopting the
annual financial statements and formally approving the actions of management.
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SUSTAINABLE
CORPORATE GOVERNANCE

Sustainability is at the heart of Zwilling Beauty Group’s corporate strategy. Our aim is to offer
long-lasting, high-quality products with significant benefits that accentuate the consumer’s
individual beauty. As an international Group, we are committed to acting in an environmen-
tally, socially and ethically responsible way.

Our strategy is to be climate-neutral by 2030

We have one mission: to enrich the everyday lives of consumers and contribute to a sus-
tainable lifestyle with high-quality, long-asting beauty tools. We take responsibility for our
employees, the environment and people in the communities near our sites as well as those
in our supply chain.

In 2020, we developed a Group-wide sustainability strategy to base this commitment on

measurable indicators and parameters while at the same time meeting the increasing needs
of our stakeholders. Our first step was to define the sustainability topics that are important for
us based on industry data and relevant frameworks such as the Global Reporting Initiative

(GRI) and the Sustainability Accounting Standards Board (SASB).

As a second step, we submitted this catalog of issues to stakeholders such as consumers,
employees and trading partners for evaluation. The impact of our business activities on
various sustainability aspects (inside-out) and the effect of external drivers on Zwilling Beauty
Group (outside-in) were assessed as part of the double materiality analysis. The results of this
analysis were combined in a materiality matrix and confirmed by the executie management.




Main action fields and targets

We used the materiality matrix to derive the main action fields for

Zwilling Beauty Group. These form the strategic basis of our sustain-

ability program:

Sustainable products and packaging

Fair and attractive working conditions

Eco-friendly business practices

Responsible supply chain

At present, our main priority is the action field of sustainable prod-

ucts and packaging. Our aim is to be climate-neutral along our

entire supply chain by 2030 at the latest; we currently expect to

achieve this objective by 2026. To steadily reduce our carbon foot-

print, we avoid unnecessary packaging and rely on recycled mate-

rials and plasticfree packaging. At the same time, we are pushing

ahead with the switch from fossil fuels to renewable energy sources,

and use certified climate change mitigation projects to offset

unavoidable emissions.

The Zwilling Beauty Group's executie management team is ultimately

responsible for implementing and developing the sustainability strat-

egy. Specific initiatives and programs in individual action fields are

implemented by specialist departments and working groups.

Our sustainability strategy

Sustainable products and packaging

Fair and attractive
working conditions

Eco-friendly
business practices

Good governance

Responsible
supply chain
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Corporate governance and compliance

An entrepreneurial spirit, integrity, respect, social responsibility and the pursuit of excellence
as part of a corporate culture that encourages learning and tolerates mistakes - these are
the values that underpin all of our corporate strategies and decisions. These values are con-
sistent with the Code of Conduct of our parent company, Wilh. Werhahn KG. The Code of
Conduct is implemented on a mandatory basis across all of Zwilling Beauty Group's busi-
ness units and subsidiaries. It is available in multiple languages and is conveyed to employ-
ees around the world as part of training sessions.

The core principles of the Werhahn Code of Conduct

— We comply with all legislation and Werhahn — We act in a way that is sus-

— We take responsibility

Group regulations, particularly applicable occu- tainable, conserve resources and

for our actions.
pational safety and environmental regulations. protect health and the environment.

— We behave with compassion and respect

— We do not tolerate any

and are honest and loyal. We respect the — We compete fairly and

form of corruption - we do : s
dignity and personality of each individual and , P comply with the provisions of

S not bribe others or allow fikon |
do not tolerate any form of discrimination, , comperition law.
ourselves to be bribed.

harassment or abuse.
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Compliance system in consultation with Wilh. Werhahn KG

Zwilling Beauty Group's compliance system ensures compliance
with statutory provisions as well as internal company rules and prin-
ciples. Our Compliance Officer works with those responsible for
compliance at our major subsidiaries to coordinate and manage the
flow of information across the Group as well as the implementation
of effective control mechanisms. The system is integrated info the
Werhahn Group's compliance network and is managed in close

cooperation with Wilh. Werhahn KG

Regular training sessions with real-world case studies help our
employees to see the benefit of our compliance regulations and
prevent conflicts of interest in their day-to-day work. In 2022, we
were able to provide e-learning sessions on the Code of Conduct
when onboarding new employees as well as a refresher course on
antitrust law for relevant departments and management. Employees
can report potential violations of the Code of Conduct via an exter-
nal helpline and can do so anonymously if they wish.

Our Compliance Officer provides quarterly reports to our parent
company on the status of compliance within Zwilling Beauty Group
in relation to specific incidents and planned projects. We pursue o
zero-tolerance approach and follow up on every single suspected
case. No significant violations of laws, policies, codes or standards
were reported in 2022.



Data protection is a priority

Increasing digitalization means data processing has become
faster, easier and more global. To ensure that we can maintain
a trust-based relationship with our customers and partners and
comply with applicable regulations for the processing of personal
data, we adjusted our data protection organization in 2022. We
expanded our expertise in this area with the help of external spe-
cialist David Oberbeck from renowned data protection firm Daten-
schutzkanzlei. An infernal data protection coordinator acts as the
interface to the company. In order to manage and process data
protection-related tasks, we use the DataDesk tool, which enables
us to record and process all data protection measures, procedures
and incidents.
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In addition to onboarding Datenschutzkanzlei and restructuring the
management systems, we focused on the following tasks during the
year under review:

Rollout of new data protection fraining on SoSafe
Review of existing data protection procedures
Review of data protection-related agreements
Implementation of reporting processes

Review of web service/online shop systems used

No complaints or customer inquiries were processed in 2022.
Among other things, the web tools we use allowed us to adjust our
online marketing tools to avoid violating applicable law and pre-
vent potential warnings. There were two requests for information
by private individuals during the year under review, both of which
were conclusively answered. We had no contact with regulatory
authorities during the reporting period.

Risk management:
focus on financial and ESG risks

Zwilling Beauty Group GmbH has established a Group-
wide risk management system based on the requirements of

Wilh. Werhahn KG that addresses both financial risks and ESG

(Environmental, Social, Governance) criteria. lts early warning

system enables us to identify and assess relevant risks accord-
ing to their probability of occurrence and potential loss amount.
At the same time, we take appropriate steps to prevent damage
to the company and exploit existing opportunities. The risk man-
agement system is monitored by the Group Controlling team
within Zwilling Beauty Group, who keep management and
Wilh. Werhahn KG regularly informed about the status of oppor-
tunities and risks.

Internal control system

The internal control system (ICS) enables us to identity, document
and continuously monitor operational risks in the processes of local
units. These checks are carried out by the process owners within
the subsidiaries. They are supported in this by the ICS representa-
five within each business unit as well as by the audit department at
Wilh. Werhahn KG. The process owners and respective manage-
ment are responsible for the final documentation, completeness and
effectiveness of the controls. Bwise ICS software is used to draft the
|CS documentation within each company. The relevant organizo-
tional units and ICS representatives within the local companies are
responsible for quality assurance. Zwilling Beauty Group formally
confirms the effectiveness of the system as part of the auditor’s
review of the annual financial statements.
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Responsibility for

employees A CULTURE OF APPRECIATION
and society D = AND TOGETHERNESS

At Zwilling Beauty Group, we are united by our
enthusiasm and passion for beauty. We are
committed to creating a working environment

c.ho'rocfenzed.by‘ d|Yer5|ty, i Ohd ¥ 1 More than 700 employees in Germany, the United legal requirements. Flexible working hours and family-
ciation. Our distribution and production com- _ . _ . _ _ _
SRR ol of our o fomRiB ha/B Kingdom, the USA, India and China contribute their friendly working arrangements enable our employ-
create an inclusive and equitable society. ideas, expertise and dedication to drive the sus- ees fo reconcile their individual lifestyles with their
tainable business development of Zwilling Beauty working lives. This also includes the entitlement to
Group. Our aim is fo create an open and motivating remote working set out in Zwilling Beauty Group's
environment and an atmosphere of trust in which works agreement. Flat hierarchies with short deci-
employees can realize their potential and work sion-making paths and agile working methods cre-
together to develop pioneering solutions. We offer ate scope for creativity and innovation and enable
fair remuneration, good opportunities for advance- us to shape the working world of tomorrow in a con-
ment, and social standards that go beyond minimum structive way.
-
Zwilling Beauty Group employees worldwide - as at 31 December 2022
Total Europe North America Asia-Pacific
Women 412 5/ /8 283
Men 312 39 40 22/
of which trainees 20 2 4 14
Total employees 724 Q6 118 510




Training and education

We help our employees to meet the challenges of digitali-
zation in a number of ways and encourage their continuing
professional, personal and methodological development.
Fach employee is given a training allocation each year.
We expand the range of key skills and qualifications within
the company by offering targeted training. At several sites,
including our Disseldorf headquarters, we also make an
important investment in our future by training specialists in
logistics and wholesale and export management.

Training at Zwilling Beauty Group in 2022

188.5 Europe

856.5
training days 112 North America

Asia-Pacific 556

Employees from
different countries work together
at the company’s German sites

Enriched by diversity

At Zwilling Beauty Group, we are committed to tolerance,
fairness and equal opportunity. We appreciate the unique-
ness of each of our employees, regardless of background,
ethnic origin, gender, religion, sexual orientation or age.
We promote a culture of diversity in which people can con-
tribute different world views, experiences and perspectives,
with employees from 13 different countries working together
at our German sites in Dusseldorf and Solingen alone.

Equal opportunities for women and men is an important issue.

Our performance-based remuneration models do not differ-
enfiate according to gender. For us, paying the same salary
for equal work or work of equal value is a matter of course.
We make sure that all of our employees have the same
opportunities to use their talents and achieve their career
goals. This is also reflected in the proportion of women

in leadership positions, which is above average at almost
5/ percent.
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TWEEZERMAN
once again
recognized as a
Top Workplace

For the second time since 2020, employees named TWEEZERMAN on long
sland as one of the region’s best employers in 2022. They cited good bene-
fits, fair remuneration, the respectful corporate culture and flexible working
hours as the main reasons for the company’s impressive ranking on the Top
Workplaces rating platform. For example, hybrid working is part and parcel
of everyday working life in the administrative team, with staff working two
days a week in the office and the remaining three days either at home or

on the move.
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Occupational health and safety

The physical and mental wellbeing and safety of our employ-

ees is important to us. We have implemented occupational
health and safety management systems at our production
sites to minimize risks and ensure high safety standards. Our
aim is to continually improve and expand our occupational
health and safety efforts at all of our sites across the globe.

p
Employees by gender - in percent
Total Europe  North America  Asia-Pacific
Women 56.9 50.6 606.1 55.5
Men 43.1 40.4 33.9 44.5
-
4 N\
New hires
2021 2022
Female Male Female Male
Europe 6 6 8 6
North America 18 Q 11 Q
Asia-Pacific 28 18 10 9
Total 52 33 29 24
- J
p
Occupational safety key figures
2021 2022
Number of employees covered by
an occupational health and safety 245 253
management system
Number of reportable accidents 2 ]

Number of women in leadership positions

Asia-Pacific 19

12 Europe
Asia-Pacific 20
2022
52 women
in total
20 North America
10 Europe
2021
50 women
in total

21 North America

Community engagement:
making a positive contribution to society

Community engagement is common practice at Zwilling
Beauty Group, which means we play an active role in the
lives of those living near our sites. Each year, we donate part
of the profit we generate to charitable causes to strengthen
local communities and help those in need. These donations
have exceeded 900,000 euros over the last ten years.

Our teams support a wide range of projects, launch social
and environmental initiatives and build partnerships in the
communities in which we operate. Since 2017, for example,
the team at TWEEZERMAN on long Island has participated
in the annual charity run for St. Jude Children’s Research
Hospital, a clinic that conducts research info treatments and
cures for childhood cancers. Once a year, we present the
Hero's Environmental Grant Award to local organizations that
support environmental initiatives. At the TWEEZERMAN site
in Pondicherry, South India, we also support the ZWILLING
Foundation India’s sponsorship program, which provides
financial assistance to children with disabilities or those in
precarious living conditions until they become adults.

10



Sustainable

oroducts and

packaging

Our longdasting products help people to main-

tain sustainable beauty routines and create
less waste. Yet our ambition goes even further
than this. VWee want our entire product portfolio
to be climate-neutral by 2030 at the latest,
and probably by as early as 2026.

Zwilling Beauty Group 2022 Sustainability Report | Sustainable products and packaging

PRODUCTS THAT LAST A LIFETIME

The longer a product is used, the better it is for the
climate and environment, as every new purchase
consumes raw materials and energy and generates
carbon emissions that damage the environment.
Zwilling Beauty Group has always been synony-
mous with high-quality materials and workmanship
as well as contemporary product design. Both of
these aspects help to ensure durability - an import-
ant factor in sustainability. TWEEZERMAN, for
example, offers a ten-year quality guarantee and
a free regrinding service, which significantly extends
the lifecycle of its beauty tools even further.

Our path to a climate-neutral
product portfolio

As long-lasting and high-quality as they are, our
products also generate carbon emissions during
their lifecycle. We are aiming to continually minimize
our environmental impact and ensure that all our
products are completely climate-neutral by 2030

MEASURE REDUCE

100%

of our packaging will be
plastic-free or made from
recycled materials by 2024

at the latest, but in all likelihood as early as 2026.
We plan to do this by using scientific analysis to cal-
culate the carbon footprint of our products, reduce
our emissions as far as possible and use certified cli-
mate change mitigation projects to offset the remain-
ing unavoidable emissions. At the same time, we are
creating fransparency for consumers who want to
make climate-conscious purchasing decisions.

OFFSET COMMUNICATE

11
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Our packaging model: reduce, replace, recycle

We have redesigned all of our product and transport pack-
7.8 tonnes less

e aging over the last few months. Wherever possible, we now
plastic in Germany

by switching to avoid packaging wherever possible or switch to packaging -
FSC®-certified made from recycled plastic or FSC®-certified cardboard from HEH 77 .
cardboard

sustainably managed forests. Our aim is to ensure that all the
packaging we use is climate friendly and resource efficient

by 2024.

At TWEEZERMAN, we removed plastic packaging with
a large carbon footprint from our range and replaced it
completely with recycled plastic made from post-consumer
waste (PCR) or FSC®-certified cardboard. This enabled
us to significantly reduce our greenhouse gas emissions.
We now save 116,000 kilograms of carbon emissions
per year just by removing more than 3.2 million plastic
bags from our shipping boxes.

At ZWILLING, we switched the packaging design from
plastichbased blister packaging to folding boxes made

D TRUYU from FSC®-certified cardboard that can be fully recycled
Y _WT%_ and used again. We have set ourselves the target of
;:EEZ:R i A | packaging 95 percent of our range without plastic in
. b ‘ ' 2023. This change in packaging in Germany alone will
® avoid 7.8 tonnes of plastic.
neveral  § | At TRUYU, we stopped using PVC packaging in early

g = 2022 and have replaced it with FSC®-certified cardboard
s boxes.

SLANT TIP TWEEZERS
PINCE A EPILER A POINTE OBLIGUE
Groom and shape brows

The Beauty Tool Experts




We promote
initiatives that aim
to stop the flood
of plastic in our

oceans

By purchasing compensation certificates, we have supported causes such
as environmental protection organization Plastic Bank, which aims to stop
the flood of plastic in our oceans by collecting and recycling plastic waste
in especially polluted coastal regions. These recycled materials are then used
as raw materials for items such as packaging, thus closing the loop.

7.5 million climate-neutral beauty tools from India

We have already significantly reduced the carbon footprint
of our products with the help of our sustainable packaging

model, and are determined to fully offset our remaining emis-

sions. During the year under review, we initially focused on
items created by TWEEZERMAN production in India, where
around 7.5 million beauty tools are manufactured for the
global market each year. We offset unavoidable emissions
totaling 1,300 tonnes of CO, equivalents with two certified

Lifecycle assessment along the value chain

From raw materials extraction via production to usage
and eventual disposal, we have used lifecycle analyses
to calculate the most damaging phases of the supply
chain for 80 percent of our product range. The results
show that packaging is the largest driver of carbon emis-
sions. We tackled this issue by infroducing a variety of
packaging initiatives for our ZWILLING, TWEEZERMAN
and TRUYU brands.

Zwilling Beauty Group 2022 Sustainability Report | Sustainable products and packaging

climate change mitigation projects in cooperation with
ClimatePartner. One of these projects supports our recycling
model, while the other relates to our production site in India.

One of the first climate change mitigation projects we have
committed to is a reforestation initiative in the Indian state of
Karnataka, where we worked with 1,300 farming families
from 155 villages to plant trees on unproductive agricultural
land, protecting valuable ecosystems and thus saving around
92,000 tonnes of carbon emissions each year.

Design

Recycling Sourcing

£3
Gloo

Distribution

Manufacturing

B

Consumer
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4 Energy efficiency and

resource conservation

Thinking and acting holistically - this is the approach
we take when considering the environmental impact

of our entire supply chain. We have draftted a master
plan based on our corporate carbon footprint to improve
energy and resource efficiency at our production plants,
warehouses and sales company sites and steadily reduce
greenhouse gas emissions to net zero.

Zwilling Beauty Group 2022 Sustainability Report | Energy efficiency and resource conservation

A FOCUS ON CARBON REDUCTION

As part of our decarbonization strategy, we calcu-
lated not only our product carbon footprint but also
the climate impact of all operating activities and
processes along our entire supply chain in line with

the Greenhouse Gas Protocol (GHG). This gives

us an accurate picture of how different business pro-

cesses affect our overall footprint and where there
is the greatest potential for reduction measures. It
also gives us a reliable foundation of data that we
can use to prioritize initiatives and set reduction tar-
gets. Our ambition is to steadily reduce direct and
indirect greenhouse gas emissions and bring them
to net zero by 2030 at the latest, but in all likelihood
by 2026.

A footprint that meets international standards

We calculated the corporate carbon footprint of
our sites in Germany, the USA, the United Kingdom,
India and China for the first time in cooperation with
ClimatePartner for the 2021 base year. This calcu-
lation included the emissions generated directly by
our business activities (Scope 1), emissions from pur-
chased energy (Scope 2) and indirect emissions gen-
erated within our upstream and downstream supply
chain (Scope 3). It resulted in a total figure of 3,408
tonnes of CO, equivalents for Zwilling Beauty Group
in 2021 - including an additional 10 percent to take
into account any uncertainty in the collected data.

The carbon footprint of Zwilling Beauty Group

Remaining 13%

Food & drink 4%

Purchased heat 12%

Upstream emissions electricity 13%

3,099 tonnes

33% Electricity (stationary)

CO,e

25% Employee commuting

14
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CO, hotspots 4 )

o Electricity and tion in kWh
One look at the distribution of greenhouse gas emissions clearly ectricity and gas consumpltion in k¥

shows where our climate-related hotspots are. The biggest source

o . . 2021 2022
of emissions is the consumption of externally-procured electricity for

our sites, which makes up 33 percent of our overall CO, output. 3,048,170
: : 2,/69,166
The distance traveled by our employees when commuting to and

489,828

from work comprises 25 percent of our corporate carbon footprint,
404,949

while 12 percent of our carbon emissions are attributable to the
purchase of heat energy.

Making progress on the path to carbon reduction

We have already made measurable progress in our efforts to reach . .
Electricity and Electricity from

net zero in our in rations. :
ef zero in our business operations gas consumption renewable sources

TWEEZERMAN's headquarters at Port Washington now make

it one of the most energy-efficient businesses in the US state of
New York. As far back as 2015, the site switched all of the - N
lighting in its 5,700 sgm of office and warehouse space to LED Greenhouse gas emissions in tonnes of CO e

lights that use Q0 percent less electricity than traditional lighting.

Around 1,000 solar panels were also installed on the ware- 091 2099

house roof, generating roughly 430,000 kWh of electricity

430,000 kWh
of our own solar
power is generated

each year at demand at the Group's largest site is now covered by renew-
TWEEZERMAN's
headquarters in
Port Washington

annually - enough to power 37 million smartphones for a year. ;ogo;; 1550 1,008

This means that approximately 82 percent of overall electricity 1 623 1 420

able energy from our own photovoltaic systems.

Since then, we have also made the switch to LED lighting at

Z/WILLING's logistics site in Solingen, saving around 11,000
kWh a year in the process. These initiatives have reduced our
carbon emissions by around 4,600 kg per year. Since 2022, 7173
we have also been using certified green electricity from wind,
hydroelectric and solar sources as well as biomass processing. Scope 1 Scope 2 Scope 3

*Figure excluding Scope 3; data to be collected in 2023

Basis of calculation: Scope 1 based on fuel, coke and natural gas consumption,
Scope 2 based on electricity mix; 2021 data based on exact measurements, 2022 estimated



Resource consumption at Zwilling Beauty Group

35,685

30,410

Water consumption

in m®

2021 2022

368
342

Waste generated
in f

Our net zero agenda

We are taking various steps to reduce our emissions even further
and become a climate-neutral company by 2030 or earlier:

We are pushing ahead with the switch from fossil fuels to renew-
able energies by generating our own solar power and purchas-
ing certified green electricity.

We are improving the energy efficiency of our sites by infroduc-
ing climate-friendly and resource-efficient production and logis-
tics processes and using water-based heat pumps.

We are raising awareness among our employees of how to
conserve energy and resources in the workplace. lowering the
temperature of a room by as little as 1 degree Celsius can result
in significant savings on carbon emissions. We also encourage
our employees to use public transport or electric bikes, make car
sharing arrangements and create conditions for remote working,
and have calculated that these efforts alone can reduce carbon
emissions by around /70 tonnes per year.

We are gradually converting our vehicle fleet to electric, starting
with our TWEEZERMAN USA and ZWILLING Diusseldorf sites.

We have offset our remaining, as-yet-unreduced carbon emis-
sions of around 3,408 tonnes by purchasing climate protection
certificates, which means that all five of our sites were carbon-
neutral at the start of 2023. We are investing in a certified cli-
mate change mitigation project in the Central Indian state of
Madhya Pradesh and supporting the expansion of a solar farm.

Zwilling Beauty Group 2022 Sustainability Report | Energy efficiency and resource conservation 16

Taking action on recycling

We are particularly focused on conserving finite resources and
avoiding waste. Wherever possible, we ensure that waste is sepa-
rated and that recyclable materials such as paper, glass and plastic
are collected and processed back into recycled raw materials. All
of the Group's sites have now intfroduced local initiatives to reduce
the use of resources and protect the climate and environment in the
immediate vicinity - starting with the economical use of paper and
water and including tree-planting campaigns and cleaning open
spaces and beaches.

To cite just one example among many, we installed several water-
coolers at our TWEEZERMAN site on Long Island. By providing
employees with an in-house water supply, we have saved more
than 20,000 single-use PET bottles from ending up as plastic waste.
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Responsible

supply chain

UMAN RIGHTS AND
NVIRONMENTAL DUE DILIGENCE

We take responsibility for the environment in which

we operate, and in particular the people involvea

in manufacturing our products. We promote the

eco-friendly and resource-efficient extraction and

oroduction of materials along our supply chain. We firmly believe that creating a stable and sus-

tainable supply chain is a key factor in long-term W tod
business success. Our supplier relationships are e are commifted fo

governed by the Code of Conduct of our parent
company Wilh. Werhahn KG. The ethical and social

principles laid down here underpin all of our busi-
ness relafionships. the Guiding Principles on Business and

Human Rights of the United Nations

the Universal Declaration of Human Rights
of the United Nations

To ensure that we meet our human rights and envi-
ronmental due diligence obligations along our the Principles of the International Labour
supply chain and meet the requirements of the new Organization (ILO)]

German Supply Chain Due Diligence Act {LkSG],

, Lo the Principles of the United Nations
we adjusted our processes and responsibilities and

Global Compact
carried out our first risk analysis in accordance with P

LkSG during the year under review. the UN Convention on the Rights

f the Child
We also applied for membership of amfori BSCI orme A

and amfori BEPI, and our application was accepted
in February 2023. In addition, we expanded our
[kSG and sustainable supplier management exper-
tise via fraining sessions in the purchasing and qual-
ity assurance teams in particular.




Risk analysis in accordance with LkSG

Zwilling Beauty Group is committed to the respon-
sible sourcing of raw materials and merchandise.
We regularly visit suppliers with whom we have had
trust-based relationships for many years to ensure
that they comply with occupational health and safety
and social standards. In 2022, under the leadership
of Wilh. Werhahn KG, we also conducted our first
risk analysis of our direct suppliers with a purchasing

volume in the 2021 database of more than 10,000

euros in accordance with LkSG.

This analysis enabled us to create transparency
within our supply chain and assess the sustainability
risks associated with particular procurement arrange-
ments. We began by evaluating our suppliers based
on recognized country risk indices. As a next step,
we also considered the potential risks of various
procurement categories and sectors. Mapping our
suppliers by country and business unit highlights var-
ious significant abstract risks relating to human rights
and the environment. The next stage of our analysis
involved calculating, weighting and prioritizing the
specific risks of breaching the LkSG beyond hypo-
thetical risks. We will carry out a detailed investiga-
tion of any suppliers identified on this basis during
the current year while at the same time developing
a catalog of measures to gradually minimize risks
and introduce a continuous improvement process
within our supply chain.
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The supplier network of Zwilling Beauty Group

Zwilling Beauty Group, consisting of the ZWILLNG, TWEEZERMAN and TRUYU by
QVS brands, maintains business relationships with 383 suppliers, primarily in Asia (135),
North America (184) and Europe (64). In 2021, the total volume of goods and materials
orocured by the Group consisted of around 44.5 million euros from 161 direct suppliers
and approximately 20 million euros from 222 indirect suppliers. Around 69 percent of these
were direct materials such as merchandise, raw materials and packaging, while approxi-
mately 31 percent were indirect materials and services.

Percentage of suppliers by region

Europe 17%

Asia-Pacific 35%

North America 48%
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Levels of supplier assessment

On-site audit

Sustainability assessment

Classification by risk

Categorization by purchasing volume

Purchasing policies and contract conditions,
including Supplier Code of Conduct

Systematic supplier management

To ensure we can assess higher-risk suppliers in @
verifiable way, keep track of any corrective mea-
sures and create transparency about the objectives
we have achieved, we joined the international
amfori BSCI and amfori BEPI networks in early
2023. The amfori Business Social Compliance Ini-
tiative (amfori BSCI) is a program to improve social
standards in the value chain. The organization has
also developed a Code of Conduct based on the
UN'’s Universal Declaration of Human Rights, the
UN Global Compact, OECD guidelines and the
conventions of the International labour Organiza-
tion (ILO). An independent BSCI audit enables us
to conduct on-site reviews of suppliers, identify prob-
lems, create individual action plans and regularly
monitor improvements.

Our membership of the amfori Business Environ-
mental Performance Initiative (amfori BEPI) will also
allow us to address environmental sustainability and
actively approach suppliers in order to substantially
improve environmental protection within our supply
chain.

During the current year, we will revise our purchase
terms and conditions and expand them to include
essential requirements in line with the Werhahn
Declaration of Principles on Corporate Due Dili-
gence. This will enable us to apply even more
stringent human rights and environmental standards
when selecting suppliers in future.

Zwilling Beauty Group 2022 Sustainability Report | Responsible supply chain
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GRI CONTENT INDEX

GRI 1: Foundation 2021

GRI 2: General Disclosures 2021

Organizational details and reporting practices
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About this report

This report is the first sustainability report of Zwilling Beauty Group. division. This report covers the 2022 financial year, which comprises
It has been prepared in accordance with the Global Reporting the period from 1 January to 31 December 2022. The editorial
Initiative’s (GRI) Standards. Unless otherwise indicated, the state- deadline was 30 April 2023. The content of this report has not yet
ments made in this report apply to Zwilling Beauty Group GmbH been externally audited. This is planned for the next Sustainability
including its affiliated subsidiaries from the Zwilling Beauty Group Report. This report is available in both German and English.
Governance
GRI 2-13  Delegation of responsibility for managing impacts Page 5
GRI 2-15  Conlflicts of interest Page 6
GRI'2-16  Communicating critical concerns Page 6, /
GRI 2-17  Collective knowledge of the highest governance body Page 6

GRI 2-1 Organizational details Page 3 GRI 2-19  Remuneration policies
GRI 2-2 Enities included in the organization’s sustainability reporting Page 20 The Werhahn management remuneration system is based on forms of remuneration that are
customary for medium-sized family-run companies. Management remuneration consists of a
GRI 2-3 Reporting period, frequency and contact point Page 20, 23 basic salary and a variable remuneration component. The more direct a manager's influence
on the company’s success, the larger their proportion of variable remuneration. In addition to
GRI 2-5 External assurance Page 20 financial targets, the remuneration system also defines personal performance targets derived
from the current strategy that correspond to the individual’s responsibility towards the company's
GRI2-6  Activities, value chain and other business relationships Page 3, 17, 18 siakeholders.
GRI 2-7/ Employees Page 8-10
GRI 2-20  Process to determine remuneration
Governance

GRI 2-10 Nomination and selection of the highest governance body

Salaries not covered by collective wage agreements are set globally in a collaboration
Page 3 between local management and Zwilling Beauty Group management. No remuneration

GRI2-T1

Chair of the highest governance body

consultants are involved in setting remuneration.

Page 3
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GRI CONTENT INDEX

Strategy, policies and practices GRI 206 Anti-competitive Behavior 2016

GRI 222 Statement on sustainable development strategy Page 2 GRI 3-3 Management of material topics Page 6, 7
GRI'2-23 Policy commitments Page 6 GRI 206-1  legal actions for anti-competitive behavior, anti-trust, and monopoly practices Page /

GRI 224 Embedding policy commitments Page 6, 7 GRI 301 Materials 2016

GRI 2-25 Processes to remediate negative impacts Page 6, / GRI 3-3 Management of material topics Page 5, 11, 14, 16

https://helpline-werhahn.de

htips: //zwillingbeauty.com,/rechtliches GRI'301-1  Materials used by weight or volume Page 12

GRI 302 Energy 2016

GRI 226 Mechanisms for seeking advice and reporting concerns | |
Zwilling Beauty Group's mechanisms correspond with those of Wilh. Werhahn KG, GRI3-3 Management of material fopics Page 5, 14
and concerns can be raised anonymously via the Compliance Helpline if required. . L -
Reports con also be made fo the Compliance Officers. GRI' 302-1  Energy consumption within the organization Page 15
https://zwillingbeauty.com/rechtliches GRI 302-4  Reduction of energy consumption Page 15, 16
GRI 227 Compliance with laws and regulations Page 6, 7 SN &9 Enisiens 291
Stakeholder engagement GRI 3-3 Management of material topics Page 5, 14
GRI 229  Approach to stakeholder engagement Page 4 CRI 3051 Direct GHG emissions [Scope 1) Page 19
GRI 3052 Energy indirect (Scope 2) GHG emissions Page 15
GRI 305-3  Other indirect {Scope 3) GHG emissions Page 15

GRI 3: Material Topics 2021
GRI 306 Waste 2016

GRI 3-1 Process to determine material topics Page 4, 5

GR| 3-2 List of material topics Page 5 GRI 3062  Management of significant waste-related impacts Page 16

GRI 205 Anti-corruption 2016 GRI306-3  Waste generated Page 16

GRI 401 Employment 2016

GRI 3-3 Management of material topics Page 6
GRI 205-1  Operations assessed for risks related to corruption Page 7/ GRI 3-3 Management of material topics Page 8
GRI205-3  Confirmed incidents of corruption and actions taken Page 7 GRI401-1 New employee hires and employee turnover Page 10
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GRI CONTENT INDEX

GRI 403 Occupational Health and Safety 2018

Zwilling Beauty Group 2022 Sustainability Report | GRI Content Index

GRI 408 Child Labor 2016

GRI 3-3 Management of material topics Page 10 GRI 3-3 Management of material topics Page 17
GRI'403-1  Occupational health and safety management system Page 10 GRI 408 Operations and suppliers at significant risk for incidents of child labor Page 18, 19
GRI'403-2  Hazard identification, risk assessment and incident investigation Page 10 GRI 409 Forced or Compulsory Labor 2016

GRI403-5  Worker training on occupational health and safety Page 10 GRI 3-3 Management of material topics Page 17
GRI 403-6  Promotion of worker health Page 10 GRI 409-1  Operations and suppliers af significant risk for incidents of forced or Page 18, 19
GRI 4039 Work-related injuries Page 10 compulsory labor

GRI 404 Training and Education 2016 GRI 413 Local Communities 2016

GRI 3-3 Management of material topics Page @ GRI 3-3 Management of material topics Page 10
GRI 404-1  Average hours of training per year per employee Page @ GRI413-1  Operations with local community engagement, impact assessments Page 10
GRI 404-2  Programs for upgrading employee skills and transition assistance programs Page @ and development programs

GRI 405 Diversity and Equal Opportunity 2016 GRI 414 Supplier Social Assessment 2016

GRI 3-3 Management of material topics Page @ GRI 3-3 Management of material topics Page 1/
GRI 405-1  Diversity of governing bodies and employees Page @, 10 GRI 414-1  New suppliers that were screened using social criteria Page 18, 19
GRI'405-2  Ratio of basic salary and remuneration of women to men Page @ GRI'414-2  Negative social impacts in the supply chain and actions taken Page 18, 19
GRI 406 Non-discrimination 2016 GRI 418 Customer Privacy 2016

GRI 3-3 Management of material topics Page @ GRI 3-3 Management of material topics Page /

GRI 406-1  Incidents of discrimination and corrective actions taken GRI418-1  Substantiated complaints concerning breaches of customer privacy Page /

No incidents of systematic discrimination were recorded during the reporting period.

and losses of customer data

22



S

PUBLISHED BY

Zwilling Beauty Group GmbH
Am Schonenkamp 45

40599 Dusseldorf, Germany
Tel. +49 211 53803300

www.zwillingbeauty.com

CONTACT

Jurgen Bosse

President & Chief Executive Officer
Tweezerman International LLC /
Zwilling Beauty Group

E-mail: j.bosse@tweezerman.com

PUBLISHING INFORMATION

EDITING

blue satellite, Disseldorf

DESIGN
noldt design, Disseldorf

PHOTOGRAPHY

Page 1: istockphoto; pages 2-4, 7 8, 11,

13 -18: shutterstock; all other images:
© Zwilling Beauty Group

Publication date of this report

Q June 2023

Zwilling Beauty Group 2022 Sustainability Report | Publishing information

HKoOBROD

Zwilling Beauty Group on social media

www.zwillingbeauty.com

23


https://www.zwilling.com/us/zwilling/beauty/
mailto:j.bosse%40tweezerman.com?subject=
https://www.blue-satellite.de/
https://www.noldt-design.de/
https://www.facebook.com/TweezermanUSA
https://www.instagram.com/tweezerman/
https://www.zwilling.com/us/zwilling/beauty/
https://twitter.com/Tweezerman
https://www.pinterest.de/tweezerman/
https://www.tiktok.com/@tweezerman_us
https://www.youtube.com/user/TweezermanNY

	Schaltfläche 378: 
	Seite 2: 
	Seite 3: 
	Seite 4: 
	Seite 5: 
	Seite 6: 
	Seite 7: 
	Seite 8: 
	Seite 9: 
	Seite 10: 
	Seite 11: 
	Seite 12: 
	Seite 13: 
	Seite 14: 
	Seite 15: 
	Seite 16: 
	Seite 17: 
	Seite 18: 
	Seite 19: 
	Seite 20: 
	Seite 21: 
	Seite 22: 
	Seite 23: 



